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Travelocity.com  
 

 
 

All descriptive content information loaded on Travelocity comes from the Sabre GDS. 
All photos on Travelocity are loaded via the Sabre Upload tool by Distribution. 
 
 
Here is the process flow to update    Here is the process flow to update 
descriptive data in Sabre:    photos in Sabre: 
 
 

Distribution receives request 
to update photos 

Distribution receives request 
to update content  

 
 
 
 
 

Distribution updates photo in 
Sabre Upload tool 

Distribution makes changes in 
Easy Access Plus (EAP) 

 
 
 
 
 

Travelocity extracts updates 
from Sabre Upload Tool 

 
 
 
 
 

 

Easy Access Plus updates 
Sabre 

 
 
 
 

Travelocity pulls content 
updates from Sabre 

 
Although updates are made within 5 business days, it may up to 30 days for the 
corrections to appear on the website. 
 
 
Placement on Travelocity 
 Properties who have rates & inventory loaded in SOR will receive priority placement on 
Travelocity. Once SOR is closed out or sold out, the property will lose it priority 
placement and will sell retail rates in most markets. In markets with a lot of net rate 
participation, the property may not appear at all 
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¾ Search Results Page 

 

 

#2 

#1 

 
 
 
 
#1  - Photo on search results page. All photos shown on the Travelocity.com website are 
loaded by the Distribution team in the Sabre Photo Upload tool. Photos never need to be 
submitted to Travelocity directly.  Should a property want to update or remove their 
photos they need to contact Distribution.  Once Distribution has updated a photo, it will 
take approximately 2 weeks for the new photos to appear on the website. 
 
 
 
 
#2 – Hotel Description on search results page: Travelocity writes the hotel descriptions 
for properties that are participating in the Travelocity Merchant Hotel Program (SOR 
Rate).  Travelocity will only make factual changes to the description. Example of a 
factual change would be if the description listed the property as having a pool when the 
property does not have a pool on site.  
Factual updates can be sent to hotel.descriptions@travelocity.com. 
 
This description can be changed at any time for properties that are not participating in the 
Travelocity Merchant Hotel Program.  Distribution can update the description using the 
Sabre Upload tool.  Travelocity will not allow properties to enter toll-free phone 
numbers, website addresses or e-mail addresses in the description.  Once Distribution has 
updated the description, it will take approximately 2 weeks for the new description to 
appear. 
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#3 

#4 
#5 

 
 
 
#3 – Property Name: The property name is pulled from the property name that is loaded 
in Sabre. The property name shown on Travelocity is a direct reflection of the property 
name loaded in the Easy Access Plus HOD database. Changes to the property name on 
Travelocity need to be updated by distribution in the EAP application. 
 
 
 
#4 – Amenities: The amenities listed are pulled from Sabre.  If an amenity needs to be 
updated, it needs to be sent to Distribution for correction in Easy Access Plus, which will 
update Sabre and then update Travelocity. 
 
 
 
# 5 - Good Buy Tag: This tag identifies the property as participating in the Travelocity 
Merchant Hotel Program.  The rates shown are the SOR rates marked up by Travelocity. 
When a property is showing SOR rates on Travelocity, retail rates will not been shown. 
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#6

 
 
 
# 6 – AAA Ratings: The Triple A ratings are pulled from the Sabre database.  AAA Diamond 
ratings are assigned to properties based on the conditions noted at the time of the inspection.  All 
physical attributes and the quality of services are considered.  Sabre gets an electronic feed from 
AAA of all hotels and their current Triple A rating.  All updates are then made by Sabre in the 
Sabre database.  If a property would like to update their AAA rating on the Travelocity website, 
they need to submit a copy of their most current official rating from Triple A to Distribution. 
Distribution will then forward the request on to Sabre to make the update. 
 
5 Diamond - These establishments reflect the characteristics of the ultimate in luxury and sophistication. 
Accommodations are first class. The physical attributes are extraordinary in every manner. The 
fundamental hallmarks at this level are to meticulously serve and exceed all guest expectations while 
maintaining an impeccable standard of excellence. Many personalized services and amenities enhance an 
unmatched level of comfort. 
 
4 Diamond - These establishments are upscale in all areas. Accommodations are progressively more 
refined and stylish. The physical attributes reflect an obvious enhanced level of quality throughout. The 
fundamental hallmarks at this level include an extensive array of amenities combined with a high degree of 
hospitality, service, and attention to detail. 
 
3 Diamond - These establishments appeal to the traveler with comprehensive needs. Properties are 
multifaceted with a distinguished style, including marked upgrades in the quality of physical attributes, 
amenities, and level of comfort provided. 
 
2 Diamond - These establishments appeal to the traveler seeking more than the basic accommodations. 
There are modest enhancements to the overall physical attributes, design elements, and amenities of the 
facility typically at a moderate price. 
 
1 Diamond - These establishments typically appeal to the budget-minded traveler. They provide 
essential, no-frills accommodations. They meet the basic requirements pertaining to comfort, cleanliness, 
and hospitality. 
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#7 

 
 
 
#7 - Travelocity Rating: Travelocity Star ratings are assigned to properties and based 
upon the most up-to-date research conducted by Travelocity, in accordance with industry 
standards. The Star ratings appear for hotels that have not been rated by AAA. 
 
5 Star - These luxury properties are members of an elite group of hotels that exhibit an exceptionally high 
degree of service and hospitality. These properties display an original design, elegant room décor, 
exceptional dining, and meticulous grounds. The flawless execution of guest services is the staff's 
prevailing concern. 
 
4 Star - These superior properties distinguish themselves with a high level of service and hospitality, as 
well as a wide variety of amenities and upscale facilities. A well-integrated design, stylized room décor, 
excellent restaurant facilities, and landscaped grounds are all present. The comfort and convenience of the 
guest is the staff's prevailing concern. 
 
3 Star - These properties offer a higher level of service with additional amenities, features, and facilities. 
The property grounds, décor, and quality of furnishings are a noticeable upgrade in terms of style and class. 
Most properties in this category feature restaurants serving breakfast, lunch, and dinner. Room service 
availability may vary. Valet parking, pools, and fitness centers are often provided. 
 
2 Star - These properties meet a traveler's basic needs for comfort and convenience while offering 
moderate aesthetic enhancements in the property grounds, room décor, and quality of furnishings. Some 
may offer limited restaurant service, however room service is usually not provided. 
 
1 Star - These properties meet a budget-traveler's basic needs for comfort and convenience. They tend to 
be located near major attractions or thoroughfares and provide clean guest rooms. Many properties do not 
have a restaurant on site but are usually located within walking distance of dining establishments. 
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¾ More Hotel Info 
 
On the search results page under the property description there is a tab for “more hotel 
info”. 
 

 

#8 

 
 
 
 
#8 – Property information guide: The property information guide will allow you to view 
different topics for the hotel. All of the information that is shown in these topics are 
pulled from the Sabre database. Any content updates that need to be made should be sent 
to Distribution to update in Easy Access Plus, which will update Sabre 
 
 
 
Note: for properties participating in the Travelocity Merchant Hotel program, Travelocity 
writes the “policies” information. All content in the policies informs guests that all SOR 
bookings are pre-paid and their credit card will be charged at time of booking. 
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¾ Reservations Page (Non SOR Property) 

 

 

#10

#9

 
 
 
 
#9 – Rate Name: This is the name of the rate. The name listed on Travelocity is the same 
name that is listed on the brand website. 
 
 
 
#10 – Room Description: This is the room description. The room description will always 
match the room descriptions listed on the brand website. If a property wishes to change 
their room description, they need to contact Distribution. 
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Orbitz.com 

 
 
Orbitz receives all content and photos from the Pegasus database. The Pegasus database 
is updated twice weekly per brand. All changes are made on our internal Property 
Information Management Tool (PIMT) and sent to Pegasus for update. Orbitz then 
extracts the updates from the Pegasus database. 
 

 
Photo and content updates are 

sent to distribution 
 
 
 
 
 
 
 
 
 
 
 
  

Distribution updates the 
information through the PIMT 

application 

 
Twice each week the updates 

are sent to Pegasus 
 
 
 
 
 
 
 

Orbitz extracts content 
updates from Pegasus 

database 

 
 
 
 
 
 
 
Although updates are made within 5 business days, it may up to 30 days for the 
corrections to appear on the website. 
 
Placement on Orbitz 
Properties who have rates & inventory loaded in SOR will receive priority placement on 
Orbitz. Once SOR is closed out or sold out, the property will lose it priority placement 
and will sell retail rates. 
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¾ Search Results Page 

 

 

#2 

#1 

#3 

 
 
 
#1 – Property Name: The property name is pulled from the name that is loaded on the 
brand website. Updates to the property name are made by Distribution through the PIMT 
application. 
 
 
 
#2 – Property Description: The property description shown on the search results page is 
the same information that is loaded under “property overview” on the brand website. 
 
 
 
#3 – Orbitz Saver: The Orbitz Saver tag indicates the property is participating in the Net 
Rate program and this rate is the SOR rate after Orbitz has marked it up. 
Orbitz will always display the lowest rate on the search results page, regardless of 
participation in SOR. If a property has a lower rate than SOR, that rate will appear on the 
search results page. When the SOR rate is closed out, the property will lose priority 
placement. 
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#4 

         

#4 – Orbitz star rating – Orbitz determines the star rating used on their site for all 
properties. Orbitz bases their star ratings on industry ratings, such as AAA and 
Michelin, personal evaluations by the Orbitz hotel team, and customer feedback. 
Below is the standard guideline for each star category. 

5 Stars - Luxury hotels: Treat yourself well with first-class services and accommodations. The hotel 
decor usually creates an elegant ambience from the lobby to each individual guest room or suite. Hotel 
restaurants are often renown for their famous chefs and delectable dishes and are usually located in the 
most desirable locations in major cities and resort areas. Other amenities include: valet parking, concierge 
service, room service, well-equipped fitness centers and state-of-the-art business centers. 
4 Stars - Deluxe/upscale hotels: Find comfort, class and quality that you can count on. These hotels will 
usually be in a prime location and other amenities may include: proximity to desirable shopping areas and 
restaurants, valet parking, concierge service, room service, well-equipped fitness centers and state-of-the-
art business centers. These properties may be newly constructed or recently renovated, and offer tasteful 
decor in each room or suite. 
3 Stars - Mid-scale hotels: Discover convenience and comfort in the city or in the suburbs where many of 
these properties are located. Amenities that may be available include: swimming pools, fitness centers, 
room service, concierge service and parking. Often you'll find these properties located near highways and 
office complexes. Rooms and lobbies are nicely furnished, and restaurants are usually located at the 
property. 
2 Stars - Value Properties: Get back to basics with these comfortable properties that offer affordable 
prices. These properties are often located near office parks, airports, and shopping and retail areas. Rooms 
are comfortably decorated but not overly elegant. Usually, these properties do not have restaurants or room 
service, but offer free parking and sometimes, swimming pools. Transportation is occasionally offered to 
nearby airports. 
1 Star - Economy Hotels & Motels: Stay in simple accommodations that typically are located near 
major highways and transportation. Amenities include free parking, local calls and cable television. 
Restaurants are often located nearby, and room service is usually not available. Some economy hotels 
and motels have swimming pools located on the property. 

Requests to change the star rating can be sent to hotelhelpdesk@orbitz.com. Be sure to 
include the property’s Pegasus ID (same as CRS ID). Orbitz reserves the right not to 
update star ratings based on a property request. 
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#5 – Distance from city center: Orbitz uses a global positioning system to calculate the 
distances shown on their site. Requests to change the distance can be sent to 
hotelhelpdesk@orbitz.com. Be sure to include the property’s Pegasus ID (same as CRS 
ID). Orbitz reserves the right not to update distances based on a property request. 
 
¾ More Hotel Info 

 
On the search results page, you can click the tab titled “hotel and room details, photos 
and maps”. 
 

 

#5 

 
All data and photos loaded on this page are pulled from PIMT. 

Distribution Partnerships  Updated April 2004 13

mailto:hotelhelpdesk@orbitz.com


 

¾ Reservation Page (Non-SOR) 
 

 

#6 

 
#6 – Rate Description: This is the same rate description that appears on the brand 
website. The distribution department can change updates to the rate description. 
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Lodging.com 

 
 
Lodging receives all content and photos from the Pegasus database. The Pegasus 
database is updated twice weekly per brand. All changes are made on our internal 
Property Information Management Tool (PIMT) and sent to Pegasus for update. Lodging 
then extracts the updates from the Pegasus database. 
 

 
Photo and content updates are 

sent to distribution 
 
 
 
 
 
 
 
 
 
 
 
  

Distribution updates the 
information through the PIMT 

application 

 Twice each week the updates 
are sent to Pegasus  

 
 
 
 
 
 

Lodging extracts content 
updates from Pegasus 

database 

 
 
 
 
 
 
 
 
Although updates are made within 5 business days, it may up to 30 days for the 
corrections to appear on the website. 
 
Placement on Lodging.com 
Properties who have rates & inventory loaded in SOR will receive priority placement on 
Lodging.com. Once SOR is closed out or sold out, the property will not display on the 
site. 
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¾ Search Results Page 
 

 
#1 – Property Name: The property name is pull
brand website. Updates to the property name ar
application. 
 
#2 – Photo on search results page: The photo on
Leonardo database. The Leonardo database is a
table in EAP. Currently, we send Leonardo a qu
All other property photos loaded on lodging.com
All requests to add or change a photo should be
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ed from the name that is loaded on the 
e made by Distribution through the PIMT 

 the search results page is pulled from the 
ccessed through the Easy Access Images 
arterly update for all properties. 
 are updated from the Pegasus database. 

 sent to Distribution. 

Updated April 2004 
#2



 

 

#4 

#3 

 
 
 
#3 – Exclusive Rates: This flag indicates the property is participating in the SOR Net 
Rate Program.  

#5 

 
#4 – Hotel Info: This tab will take you to all descriptive content about the hotel as well as 
additional photos. All data loaded is pulled from PIMT. Changes to descriptive data 
should be sent to Distribution for correction. 
 
#5 – Hotel Rating: Lodging.com sets the star rating for all properties. The rating can be 
changed by requesting a rating review. All rating change requests should be sent to 
seamless@lodging.com. Be sure to include the Pegasus property ID (same as CRS ID), 
property name and property address. Below are the guidelines for each category of star 
rating. 
5 Star - Hotels that receive five stars are flawless. These hotels offer only the highest level of service and 
accommodations. Guests are treated like royalty – and they usually are royalty. Rooms are generally 
stocked with top-of-the-line furnishings and extras, and often include VCRs, elaborate tubs or Jacuzzis, 
heated pools, mini bars and CD stereos. These hotels offer cuisine from their numerous on-site restaurants, 
and room service is usually 24 hours. Valet parking and bellhop and concierge services are expected at 
these establishments, which are generally located downtown and/or in a city’s exclusive neighborhoods. 
Five-star candidates are comprised of sprawling resorts and small, elegant independent properties. 
 
4 Star - First-class hotels are just that – first class. These hotels are all about quality. From the moment 
you enter the typically lavish lobby to the minute you check out, you’ll receive impeccable service. Most 
landmark hotels receive a four-star rating. For instance, Miami’s Bentley Luxury Suite Hotel and the Hotel 
Monaco in Chicago. The Adam’s Mark in San Antonio is another example of a four-star hotel. These hotels 
(many are boutique hotels) offer room service, free continental breakfast, nightly cocktails, restaurant 
dining, of hotel is an easy way to “play it safe” and ensure your lodging experience will be enjoyable. 
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3 Star - Hotels denoted by three stars typically include Hilton, Marriott and Doubletree. These 
accommodations are spacious, spotless and generally newer. Prices are usually higher than $100 per night 
and amenities are above average, usually including a fitness center, room service (varies) and a swimming 
pool. Many of these accommodations offer valet parking and bellhop service, as well as business friendly 
services like data ports for computers, business centers and fax services. These properties are considered 
moderate because as a customer you get what you pay for -- and sometimes more. 
 
2 Star - Many of the well-known national chains fall into the two-star category. Economy hotels are 
perfect for large families, business travelers on a budget, and just about anyone looking to save a dime. The 
hotel is usually close to a city’s major attractions, including the airport, and public transportation. 
Amenities generally include cable television, free parking and possibly a free continental breakfast. Two 
star properties will usually be clean but simple. Most two-star properties are a great value as far as price 
goes. For the most part, rates will average below $80 per night. 
 

1 Star - Accommodations that receive a one-star rating are typically older, smaller hotels and motels. It’s 
hit or miss whether the establishment will be exactly what you’re looking for as far as lodging, low rates 
will usually be the property’s best feature. Many of the one-star accommodations constitute highway hotels 
located near economical attractions and public transportation. Amenities are limited; furnishings are basic. 

 

¾ More Hotel Info 
 

 
 
All information displayed on this tab is pulled from PIMT. 
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¾ Reservations Page (Non-SOR) 
 

 

#6 

#7 

 
 
 
#6 – Room Description: This is the same room description that is shown on the brand 
websites. This description can be changed by contacting distribution. 
 
 
 
 
#7 – Rate & Room Description: Clicking on this link will show you the entire rate and 
room description. This description can be changed by contacting distribution. 
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Expedia.com 

 
Expedia receives all content and photos from the Pegasus database. The Pegasus database 
is updated twice weekly per brand. All changes are made on our internal Property 
Information Management Tool (PIMT) and sent to Pegasus for update. Expedia then 
extracts the updates from the Pegasus database. 
 

 
Photo and content updates are 

sent to distribution 
 
 
 
 
 
 
 
 
 
 
 
  

Distribution updates the 
information through the PIMT 

application 

 Twice each week the updates 
are sent to Pegasus  

 
 
 
 
 
 

Expedia extracts content 
updates from Pegasus 

database 

 
 
 
 
 
 
Although updates are made within 5 business days, it may up to 30 days for the 
corrections to appear on the website. 
 
 
Placement on Expedia 
 Properties who participating in the Expedia Special Rate Program (ESR) will receive 
priority placement on Expedia. At this time, Cendant does not participate with the ESR 
program. Properties who have the Expedia Special Rate notation have opted to participate 
through a property level agreement directly with Expedia. All other properties are selling 
retail rates on the site. 
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¾ Search Results Page 
 

 
#1 – Photos on Search Results page: Exp
page for properties that are participating 
“ESR”. Currently, Cendant does not hav
program. Hotels participating in this pro
agreement with Expedia. Expedia is not r
from the search results page, however the
property wishes to change their photo o
partner, Expedia will only delete the ph
photo. If a property is participating in th
their photos, they should contact their Exp
 
#2 – Expedia Special Rate: This indicat
Special Rate Program. The property is of
their site. These rates require pre-paymen
rates through an Expedia extra-net. Exped
These rates are not available in the
reservations are not processed throug

Distribution Partnerships 
# 1
 

# 2 

edia will only load photos on the search results 
in the Expedia Special Rate Program, known as 
e an agreement to distribute SOR rates to this 
gram have done so through a property-direct 

etroactively removing non-ESR property photos 
y do reserve the right to do so in the future. If a 
n the search results, and their are a non-ESR 
oto and will not replace or update the current 
e ESR Program and wants to make changes to 
edia representative for further instructions. 

es the property is participating in the Expedia 
fering a net rate that Expedia is marking up on 
t at the time of booking. Properties enter these 
ia delivers reservations to the property via fax. 
 Cendant Central Reservation System. The 
h the Cendant Central Reservation System.
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# 3 

 
 
#3 – More Lodging Info Tab: The photos and descriptive data displayed through this tab 
are sent to Expedia.com through our Pegasus batch process. Updates sent to Distribution 
are made in the PIMT application and then submitted to Expedia through our weekly 
batch process. 
 
Properties participating in the ESR program can make photo and content changes through 
Expedia directly. If a property is participating in the ESR Program and wish to make 
content changes, they should contact their Expedia Representative. 
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¾ Reservation Page 
 

 

# 5

# 4

 
 
 
 
 
 
#4 – Rate and Room Description: Expedia shows a combination of the rate 
description and the room description in a single display. This data can be updated 
through the distribution department. 
 
 
 
# 5 – Rate Display Order: The Cendant Central Reservation System sends Expedia all 
the SRPs listed in the Internet priority sell. Expedia then sorts the rates from low to 
high, regardless of the SRP priority sell order. Expedia will only show a handful of 
rates due to space limitation on their site. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Distribution Partnerships  Updated April 2004 23



 

 

# 6

 
 
#6 – Hotel Class Ratings: Expedia determines the hotel class rating for all properties. 
Requests for changes may be made to Expedia directly at travsup@expedia.com. 
Please note the Pegasus ID (same as CRS ID), property name and address on the 
request. Below are the standards set by Expedia for each Hotel Class. 
 
5 Star - World-class lodging for the most discriminating traveler; these hotels pride themselves on 
meticulous personal service, numerous amenities, elegant décor, and the highest standards of comfort; 
among the finest hotels in the world. 
 
4 Star - First-class accommodations with an emphasis on hospitality and premium customer service. 
Highly reliable hotels offering a fine-dining restaurant, a range of amenities, and facilities for the 
sophisticated traveler; also appropriate for the business traveler. 
 
3 Star - For the traveler seeking greater comfort and more personalized service; usually offers a 
restaurant and conference rooms for meetings; may offer other amenities such as a pool, room service, 
baggage assistance, and services for business travelers. 
 
2 Star - Simple, comfortable accommodations where budget is still a consideration; may offer limited 
public space, parking, and exercise facilities. Amenities and on-site services are limited. On-site dining 
is usually limited to coffee or Continental breakfast service. 
 
1 Star - For the budget traveler where cost is the primary concern; usually denotes clean, no-frills 
accommodations and minimal on-site amenities. 
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